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As a product and experience leader, I focus on building what’s next: platforms, 

partnerships, and teams that deliver meaningful outcomes for users and the businesses 

that serve them. Over the past 20 years, I’ve worked across automotive, edtech, and 

emerging technologies, translating strategy into scalable, human-centered solutions.

At GM, I led a UX transformation that brought design and product ownership in-house, 

helping the company regain control of its digital cabin portfolio and prepare for the 

Software-Defined Vehicle era. Since then, I’ve supported organizations like Rightpoint and 

Aquent in launching new business verticals and reimagining how technology meets human 

need through immersive platforms, next-generation customer experiences, and 

industry-aligned talent strategies.

At the University of Michigan, I bring real-world experience into the classroom, preparing 

the next generation of designers, product managers, and experience leaders to be 

workforce ready from day one.

At every stage, my work centers people first: designing with empathy, leading with clarity, 

and building ecosystems that move teams and industries forward.
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At the University of Michigan School of Information, I teach at the intersection of 
education, industry, and innovation. My role as Lecturer is grounded in a core belief: 
product strategy and customer experience thinking belong in the classroom as much as 
they do in the boardroom.

I’ve designed and led courses like Customer Experience Design in the Automotive 
Industry and Foundations in Product Management: Concept to Market, which prepare 
students to thrive in fields shaped by connected ecosystems, digital transformation, and 
emerging technologies. These courses combine UX, business strategy, and storytelling, 
giving students the tools to design with empathy and lead with clarity.

From microcredentials to market analysis, my work at U-M bridges academia and 
industry. I’ve co-chaired curriculum initiatives that align directly with employer needs, 
helping students graduate with practical, portfolio-ready experience. Whether coaching a 
final design pitch or guiding students through customer journey mapping and 
product-market fit, I aim to create learning environments that reflect the pace and 
complexity of modern work.

This work is not just about education. It is about shaping and placing a future-ready 
workforce, embedding human-centered thinking into the next generation of product 
professionals and leaders.

Read more about UMSI’s automotive UX initiatives here.
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https://www.si.umich.edu/about-umsi/news/umsi-accelerates-automotive-ux-program-become-hub-industry-experts


At Aquent, I lead automotive innovation at the intersection of talent strategy, 

product delivery, and experience design. My focus is on helping OEMs and 

mobility partners navigate the shift to Software-Defined Vehicles by integrating 

immersive technologies and AI into scalable, human-centered solutions.

I built and led a dual-track organization that combined strategic business 

development with delivery excellence. This included closing a major OEM account 

and securing new supplier status, while guiding cross-functional teams through 

high-impact projects. My teams blended design, prototyping, and AI-powered tools 

to accelerate development and elevate the user experience.

To future-proof talent pipelines, I launched the HOTT program (Hire, Onboard, 

Train, Transfer), aligning industry needs with emerging skill sets in AI, UX, and 

immersive media. I also led the creation of experiential tools like the Configuration 

Demo and Simulation Experience, helping clients visualize connected ecosystems 

and customer journeys through interactive environments.

From AI-driven product creation to real-time 3D platforms, my work delivered not 

just speed and scale, but clarity, engagement, and a competitive edge in a rapidly 

evolving mobility landscape.
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At IQ Labs, I serve as a board advisor, guiding the strategic direction of a 

company rethinking how design, compliance, and innovation come together in 

the age of evolving compliance and regulation. My focus is on translating 

deep industry complexity into actionable insights that support scalable, 

AI-enabled solutions.

IQ Labs empowers design and engineering teams with smarter ways to work 

through tools like Interface IQ, which integrates real-time regulatory 

intelligence and user feedback directly into HMI workflows. I contribute by 

advising on product strategy, UX alignment, and go-to-market positioning for 

clients navigating the future of connected vehicle ecosystems.

Through initiatives like SnapAssess, Academy, and LaunchLab, we help 

teams move faster, reduce risk, and bring more human-centered precision to 

how vehicle experiences are designed and validated. My role supports not 

only what we build, but how we deliver value across product teams, partner 

ecosystems, and organizations in transformation.

https://www.iq-labs.ai/

Driving Human-Centered Innovation in the SDV Era

IQ SnapAssess IQ Academy IQ LaunchLab

https://www.iq-labs.ai/


ELECTROKNOX

At ElectroKnox, I provided strategic guidance at the intersection of 

electrification, user experience, and remote access technology. My role 

focused on shaping the future of connected RVs by simplifying the ownership 

journey and creating intuitive interfaces that give users confidence and control 

wherever they travel.

I supported the team with research, product strategy, and experience design. 

This includes defining early prototypes for electrified vehicle platforms and 

exploring how connectivity can extend the comfort and functionality of electric 

RVs. I helped design interactive controls for key systems like battery 

monitoring and climate adjustment that work seamlessly across mobile and 

in-vehicle environments.

We developed a proof of concept for an electrified chassis and a connected 

experience demo to showcase the value of remote access. These early 

innovations offer a clear path forward for an industry entering its next phase 

and help lay the foundation for experiences that are both empowering and 

easy to use.

Reimagining RV Experiences Through Electrification and Connectivity



Launching a New Vertical for the Future of Movement

At Rightpoint, I was brought on to launch and lead a new digital 

business vertical focused on the evolving needs of the Automotive, 

Marine, RV, and Retail mobility sectors. My role combined business 

development, team building, client strategy, and hands-on product 

leadership to help establish a vision and drive execution from the 

ground up.

I built the mobility vertical into a fully functioning line of business, 

overseeing everything from market research and recruitment to 

stakeholder engagement and delivery strategy. By aligning emerging 

technologies with human-centered design and product thinking, I 

helped clients reimagine how their services connect across platforms 

and experiences.

Under my leadership, the team increased lead generation by 60 

percent, tripled new OEM partnerships, and delivered a 25 percent 

boost in revenue. I also led efforts to extend mobile and connected 

services, ensuring that each touchpoint, from the vehicle to the phone, 

delivered a cohesive and intuitive experience. This work helped 

position Rightpoint as a trusted partner in next-generation mobility 

innovation.

RIGHTPOINT MOBILITY
https://www.rightpoint.com/industries/mobility

^ click image to play

https://www.rightpoint.com/industries/mobility
https://vimeo.com/747777707?turnstile=0.hWjSZdGfkEV0xsHXEq8WVb3f2FSRnm2ZyGvIzHdVa_JOVF7H8DQ7yJ3XOvm35SXKf1ReT3r9fuBuRXsznO0EfM689lwf6M4G0OHC-VpjmLRohNKWHajYqrQBPboiPggxXFtPXk9SfXp5Zy_JYmVlgVJ-C8ZGtz_LGYJBPxT4qjr1_gZG2lbKjCh2PF-xwEge4ZA0cljWOyurI9LDCypqMCHLjcrY-M9PSsvFF9RjtHCt3T1SrMHZtoVMF9tc5HKHA3Uhvkm2aGhVll86wNEKZmTAk45WOXo-jHJ-f4aIcw105_baJyXfCO8EFYBXoWbjJciKrI1tOv60dVAt6mLTvd52KZLQ4DL-X8pPrJu4xC0Rd8NLNlE_To8rzUUCpWUUQ_4uR2p7w8R7cQIXpN6h1zaA9z6qZ9y0puKRkSCFCAHxSC4XETHHgBe78eQSIH8UbVXf7ECZMM4yPwVOML7fDKpgZdkyCJ3Wp6HEbeEUNCj-lzKCy0f3liiq5xsoAhEKsnkmO0P0VbhcKWFadX6dRuAopBw9s6qC2K5QQO2DVxba7dy42KtTmxfcwYVv4sZpff5iT9611ihozbH3F9p1enLiVAHiqgJQvMT_5wghU97RKP8nJ3ufxtg2f7buam5r2jq_sEsjWF9-Ewk6gJ8IeA8X_3IdGmbDVKfAw1IVT0XlPfJxqRDiFK5DVBVop-kxeKHKyK1wrdrD_xBlW-vu-u5kkAKh09atwN_nFmvbSVkP0MOfB6U9WFu1BHI-MNN-6fLq_acdJfriIqXswf2Ph4MtI9tYigavtPCfeOWbqNLp02Wvu0DOFocMxZL6iV-rn2F0PGomcuCNlSiADVsEf-rlEN1E2Mu9RC1o6dEBcST_wBenZjfJIiSTumle1hbH.hKLgYnt9AaATjRJAbhIiPQ.8b9a275117797db576fd285f4885ec2233276ff7071a2afb6fef037d625e6e31


General Motors

UX / CX Transformation

01 PROBLEM
Our in-vehicle UX was scattered across internal teams and external vendors, slowing 

releases and creating gaps in quality and traceability. As the shift to Software-Defined 

Vehicles accelerated, we lacked the control to keep up with our evolving vision.

02 EMPATHY
Designers lacked tools, teams lacked alignment, and leadership lacked a clear roadmap 

to success. As Head of UX, I saw more than gaps, I saw a chance to restructure and 

take back ownership of GM’s global digital cabin future.

Role: Head of User Experience

Team Responsibilities: 130+ Designers, Managers, Researchers, Developers, 

Strategists, Copywriters, Engineers, Product + Project Managers

Platform: Software Defined

Tools: Sketch, Figma, Jira, Unreal Engine



Secured and allocated a $30M budget, scaled 

a multidisciplinary UX organization, and 

invested in upskilling the team. We rolled out 

Agile methodologies, initiated cross-functional 

stakeholder reviews, and introduced strategic 

tools like PRDs, journey maps, personas, and 

KPIs to align execution with vision.

Accelerated release cycles by 60% and gained 

full control from concept to launch. Our 

systems power over 40 million connected 

vehicles, supports design variation and 

downloadable content, and has earned 

multiple UX/UI awards for innovation and 

execution.

Owning the digital cabin is more than a 

technical shift, it’s a cultural one. We learned 

that bold vision, agile delivery, and 

cross-functional trust are key to designing 

future-ready experiences. This foundation now 

fuels GM’s SDV platforms, enabling 

continuous innovation on their terms.

03 ACTION 04 RESULTS 05 LEARNINGS

In leading the UX transformation, I helped lay the foundation for GM’s shift toward a unified, software-and-services–driven organization. By aligning 

product vision with cross-functional execution, we moved from fragmented initiatives to a more cohesive, experience-led approach—setting the stage 

for a company-wide evolution in how digital products are imagined, built, and delivered.
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